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SALES & FOOTFALL

Q2 2019 trading continues to buck national trends by
posting a YTD increase of 5% on visitor spend. As online
shopping disrupts the overall sector, we believe destination
retail schemes like The Valley, aided by our welcoming
family-friendly outdoor focus, accessibility and free parking
gives us greater resilience than high streets.
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The iconic rainbow flags of #gaypride have been flying
proudly above our shops during June to coincide and
support national campaigns backing the gay pride
movement. Thirty thousand weekly visitors and over one
hundred thousand people via our social media channels
have been part of our campaign. Inclusivity is one of our
core values, and we’'re committed to promoting equality,
enabling diversity and creating an inclusive environment for
both visitors and the many staff employed at The Valley.
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e 2 BUS STOPS AT

efforts to promote The Valley and its stakeholders. We are continually
seeking to drive growth by understanding our audience, create content [ . T H E VA L L E Y
they love and analyse engagement. We've partnered with online SOCIalbakers

analysts Social Bakers, who benchmark online performance. See this
graph for total Facebook engagement levels for Q2 2019 against some Total Facebook interactions benchmarking - eriod Etrong catelzing offer vtjith tbhle igcluksion off Cbobbs
arms’ quirky vintage double-decker café bus.

much larger schemes, with significantly larger budgets. .
1st April 2019 - 30th June 2019 Cobbs Farms are a multi-award-winning farm shop
operator with core values in home-grown and
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This month sees a new addition to our already

I mes¥  T7€Ntham Estate
Iventhamestate 32,926 167 wm
C O B B S FARM SHOP i) KITCHEN
1 Liverpool ONE Official
o /LiverpoolONEOfficialPage 17,180 155
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Fitness and wellbeing are one of our core values at The Valley. o2, Bicester Village
Harnessing the ongoing relationship with Olympic Gold Medallist, e 9,272 105

Chris Boardman and his world-class Boardman Performance Centre, | .. Witon Shooping vitege M O R E N E W S PAC E
5,666

together with exciting new sports and cycling facilities planned sees I  WitonShoppingVilage 35

the launch of The Valley Sports Quarter. ) : -
Yy =P l Swindon Designer Outlet 1,500 sq ft will be available from the beginning of
The new brand will incorporate web, social channels and placemaking M Sesmaotna 3,239 110 September at our highly sought-after Garden Centre
and be supported by regular sporting events. 11,000 sq ft of mixed-use I Gloucester Quays entrance. We also have a 1,500 sq ft newly created
et vorag 2,680 17 pop-up space available from 1st September on

space is currently available to join the Sports Quarter - contact us now
for more information.

The Mall at Cribbs Causeway flexible terms.

/ mallcribbs 1,632 157
I e Springfields Outlet Shopping &...
/ SpringfieldsOutiet 1,578 154
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